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A GERMAN INTERIOR. 

All who study the quaint picture of the cat and 
the housewife, representing a familiar German inte- 
rior, will be pleased with the domestic scene, which 
is as common to all parts of the civilized world as it 
is to Germany. The dame of the pots and kettles is 
anxious to punish the cat of the house for drinking 
milk. Her right hand has a rod in pickle, while she 
coaxes through a morsel of food with her left. The 
cat looks slyly at her through the doorway, thinking, 
'' Young as I am, 
old witch, you need 
not expect me to 
be so stupid as to 
be caught by }rour 
tricks." The 
chances are that 
the cat is too smart 
for the old woman, 
and so escapes a 
well-merited pun- 
ishment. 

Our engraving is 
from a picture 
painted by Benja- 
min Vautier, a cel- 
ebrated German 
artist. He was the 
son of a clergyman, 
born in 1829, at 
Morges, on Lake 
Geneva, in Lau- 
sanne. He was 
educated in Gen- 
eva, and afterward 
went to Dusseldorf 
to study the art of 
painting, complet- 
ing his art-educa- 
tion in Paris. He 
returned to Dus- 
seldorf, where he 
now has his studio, 
and is popular as a 
painter of German 
home-life and do- 
mestic scenes. 

An article of in- 
definite length 
might be written 
concerning the va- 
rious species of 
cats in existence. 
These pretty and 
gentle animals are 
prized much more 
highly in Eu rope 
than in America. 
The Roman cats, 
called by the 
women of the Eter- 
nal City "mzck, 
mzch" instead of 
"pussy, pussy," 
are celebrated for 
their form, beauty, 
and color. They 
are carefully fed on 
tripe, which is sup- 
posed to be the 
most delicate food 
they can eat. Early 
in the morning the 
rich Romans may 
be seen going home 
from the markets 
with long bits of 
tripe fastened to 

the end of a hooked stick. If one of these is asked 
what he is doing, he will reply : " I carry it home to 
my cat." This is as fashionable a proceeding for a 
noble Roman as it is for a New York gentleman to 
order a bouquet of flowers for the opera. In Roman 
houses the cat dozes all day on the top of the stove, 
a piece of kitchen furniture very different from its 
American namesake. No cat would stop long on the 
top of an American stove ! The Roman article of 
that name is a lengthy brick affair, filled with pits or 
holes for each cooking utensil. The fire is made of 
charcoal, and it would surprise an American cook to 
see how a Roman cook throws his fire about when 
getting up a dinner. One might think he would 



burn the Eternal City up ! Some years ago, an Ox- 
ford Street .baker, in London, had a large and mag- 
nificent tortoise-shell cat which weighed over forty 
pounds. It was the pride of the whole neighbor- 
hood, and at last became so famous that the Queen 
requested it might be brought to Buckingham Pal- 
ace for her to see. This cat wore a beautiful red col- 
lar about its neck, and dozed all day in the baker's 
street window, drawing crowds of admirers. It died, 
as all cats must, and was buried in Kensal Green. 
One of the most wonderful cats we ever heard of 




"POOR PUSSY! " — Benjamin Vautier. 

was a common Irish cat, owned by a country gentle- 
man who lived in the county of Cork, not far from 
the Blarney Castle estate. A man of wealth and cul- 
ture, who had seen much of the world, he neverthe- 
less became very fond of his cat, which was allowed 
to doze in her master's private room. When walk- 
ing over his estates, he frequently carried pussy 
under his arm. This cat had the unromantic name 
of "Jeff," a very common name for Irish cats. She 
lived to the good old age of seventeen 3'ears. Her 
master, as a matter of curiosity, kept a record of all 
her kittens, and after she died he closed the account, 
when it was found that she had been the mother of 
seven hundred and ninety-two. 



AD VERTISEMENTS. 

The first advertisement printed in English is to be 
found in one of the early Mercuries published by 
Thomas Newcourt, in 1652. It was the announce- 
ment of an heroic poem, a congratulatory panegyric 
upon Cromwell's Irish victories. Like the memor- 
able invention of roast pig, this obvious mode of 
bringing the means of supply into correspondence 
with the wants of the community came in by slow 
degrees ; and it was not till very recent days that the 

world discovered, 
through the me- 
dium of advertise- 
in e n t s , the full 
value of publicity, 
For the agency 
which is now a ne- 
cessary supplement 
to our senses — 
which is, as it were, 
the eyes, ears, and 
mouth of the pub- 
lic, as essential to 
its intercourse and 
its myriad opera- 
tions — the Eng- 
lishman of the time 
of Charles I., what- 
ever may have been 
his wants, had no 
equivalent. Even 
the Commonwealth 
and the reigns im- 
mediately succeed- 
ing, beheld but a 
feeble rill of adver- 
tisements as com- 
pared with the 
mighty flood of to- 
day; and these 
were, in the first 
instance, mainly 
confined to the 
controversialists of 
the day, or their 
publishers. The 
Mer cur ins Politicus 
advertised " Gos- 
pel Marrow, or a 
Few Sighs from 
Hell, or the Groans 
of a Damned Soul," 
among the earliest 
ann ounce ments 
with which it cater- 
ed for the serious 
public. In the 
number for Sep- 
tember, 1659, how- 
ever, is one which 
is more interesting, 
in that it brings us 
face to face with 
one of England's 
greatest poets : 

" Considerations 
touching the likeliest 
means to remove hire- 
lings out of the Church; 
wherein is also discours- 
ed of tithes, Church fees, 
Church revenues, and 
whether any mainte- 
nance of ministers can be 
settled by law. The 
author J. M. Sold by 
Lovewell Chapman, at 
the Crown, in Pope's 
Head Alley." 

In juxtaposition 
to this is an advertisement for a runaway apprentice, 
whose portrait is given, from his face "full of pock 
holes," to his jaunty "grey suit, trimmed with green 
and other ribands, black hat, and light cinnamon- 
colored cloak" — a rather spicy garb for an appren- 
tice whose beauty was so disfigured. A series of such 
portraits, in the Hue a?id Cry, give remarkable evi- 
dence of the ravages of small-pox at this day, for 
every runaway seems to have been more or less pit- 
ted, though it is fair to assert that he received no 
mercy when captured. From 1660 the slender rill of 
advertisements becomes somewhat more significant 
of the times in other respects. A cavalier, returned 
from banishment with his royal master, advertises for 



206 



THE ALDINE. 



his lost " portmantle," with its garniture of lace and 
ribbons, and complains that he hath " been too long 
imprisoned and sequestered to be now robbed when 
all men hope to enjoy their own." As early as June 
28, 1660, his Majesty himself begins advertising for 
his lost dog — (how many King Charles spaniels have 
been advertised since that time?) — and similar ap- 
peals for the return of the Merry Monarch's favorite 
quadrupeds are frequently repeated afterward. The 
second advertisement for the dog seems, from its 
tone of raillery, to have been penned by Charles him- 
self, for it sets forth that the animal 

"is his Majesty's own dog, and doubtless was stole, for the dog 
was not born or bred in England, and would never forsake his 
master " — 

and closes with this appeal : 

" Will they never leave robbing his Majesty ? Must he not keep 
a dog ? His dog's place (though better than some imagine) is the 
only one nobody offers to beg." 

His highness Prince Rupert, Buckingham, Albe- 
marle, and others, 
following the king's 
example, resorted 
to the London 
Gazette to make 
known their losses ; 
and at the same 
time — a sign that 
field sports were 
reviving — appear- 
ed inquiries for 
lanners, lannerets, 
tercels, and gerfal- 
cons. Patent med- 
icines were adver- 
tised almost as 
early ; famous loz- 
enges or pectorals, 
celebrated hair- 
oils, approved den- 
tifrices, and charms 
to preserve chil- 
dren from the rick- 
ets, multiplied rap- 
idly. The king, 
moreover, adver- 
tises, in May, 1664, 
that he will only 
touch for the evil 
"in that month, and 
then "give over till 
Michaelmas next, 
that the people may 
not come up to 
town in the inter- 
im and lose their 
labor." 

An experiment 
was made in 1692, 
which clearly 
shows how just an 
estimate of the 
value of publicity 
in matters of busi- 
ness was getting 
abroad. A news- 
paper was estab- 
lished, called the 

City Mercury, and " published gratis for the promo- 
tion of trade," to contain nothing but advertisements, 
the publisher undertaking to circulate 1,000 copies a 
week. The journal lived two years, and then sank 
like so many subsequent experiments in the same 
direction, until the combination of private announce- 
ments with public news grew into the system now so 
vast in dimensions and so wonderful in its varied 
bearings. 

From the last-named date the business of adver- 
tising has been steadily increasing, and in every pe- 
riod, from that time to this, it is easy to pick out a 
series of public announcements, which, like the thread 
drawn from some woven fabric, may show the pat- 
tern of the age through which they ran. One of the 
stains on this thread began to appear in 1694, when 
black boys were offered for sale, or advertised as 
having run away, although bearing, like dogs, the 
names of their owners on the collars that girded 
their necks. One of these boys is advertised as 
wearing a collar with the inscription : " The Lady 
Bromfield's black, in Lincoln's-Inn-Fields." 

"To some men God hath given understanding; to 
others the art of playing the fiddle," says Sancho 



Panza. Some also have been vouchsafed the power 
to hold intelligible converse with their kind in idioms 
almost idiotic; and some again have developed an 
ingenuity in making themselves known, which is 
deserving of our special wonder. It is with these 
two classes I propose to deal in this paper. 

These two advertisements are from a Cincinnati 
journal : 

" Wanted — A suit of rooms on second floor contagious to the 
river for a gent and lady with all the modern improvements and 
board for the latter." 

"WANTED — A young man to attend and manage a dairy of 
quiet and domestic habits." 

In an account of a normal school out West occurs 
this concise but rather ambiguous sentence : 

" The building is of stone, well furnished, commodious, capable 
of accommodating 300 students three stories high, well ventilated, 
and situate on an elevation 100 feet above the level of the river." 

A sheriff out West advertises for sale the farm and 
stock of one Joe Dusenbury, and offers to the high- 




have culled from that treasure-chest of the untamed 
Muse. 

I think I have never seen the confidence of igno- 
rance better illustrated than in a sign, "Yes Gream," 
in alternate red and yellow letters, over the wooden 
cornice of the refreshment bar in the Seventh Street 
Park, Washington. It was an object of some interest, 
not unmixed with philosophical discussion, in 1865, 
and I hope it still remains to amuse and to exercise 
the minds of the curious who resort to the park for 
fresh air and ice-cream in the sultry dog-days. 

We sometimes find, in looking over the advertising 
columns of the papers, that men are wanted " on calf 
legs," and " boys on pound cake ; " and it is aston- 
ishing to learn through the same medium how many 
girls with good references "want washing and iron- 
ing." Occasionally some housekeeper wants, as one 
wanted the other day in a Jersey City paper, " a good 
girl to cook, one who will make a good roast or broil, 
and will stew, well." 

The following is from the Brooklyn Eagle: 

" Board Wanted— 
By a lady in a family of 
refinement or well-toned 
boarding-house ; terms 
those of a gentleman 
of equal accommoda- 
tions." 



"Wanted— Part of 
a house by a small fam- 
ily of adults, containing 
the modern improve- 
ments, within walking 
distance of Fulton, Mon- 
tague, and South ferries ; 
references exchanged." 

On the same day 
that this appeared 
a Herald customer 
advertised from 
"No. — 125th St., 
Harlem, based on 
moral principles," 
for a "governess 
of religious feel- 
ing." 

— Gath Brittle. 



THE HINTER-SEE, UPPER BAVARIA. — R. Puttner. 

est bidder, among the various animate and inanimate 
appurtenances, " A flock of 50 sheep, 10 hives of bees, 
and the wool thereon." 

Another adds to a long catalogue of useful articles 
to be sold for debt, 

11 The country around this farm is the most beautiful the God of 
Nature ever made. The scenery is celestial — divine ; also two (2) 
wagons to sell, and a yoke of steers." 

It is not an uncommon thing for the makers and 
venders of hair-oils and other patent toilet mixtures 
to advertise a restorative that will "eradicate dan- 
druff; " but an appeal to the charitable to aid "Wil- 
liam Augustus Rolander, now an orphanless boy on 
the threshold of a cold world by the disease of his 
last surviving parent," is rarely seen in print. Nor 
do we often feel called upon to admire the self-pos- 
session of the Uniontown baker, who is "preponder- 
ating in regards to adding an addition to the present 
old-established bakery ; " but many times a month 
the death columns of the Philadelphia Ledger bear 
the most unmistakable evidences of the existence 
of a talent for malapropism not equaled even by 
Dogberry's. " She said just ere she left for home, 
' Come, ye rancid sinners, come ; ' " is the last gem I 



The Hinter-See. 
— There is no more 
charming part of 
Germany than the 
Berchtesgaden dis- 
trict in Upper Ba- 
varia. It is the 
gem of the Alpine 
valleys southeast 
of Munich, situated 
as it is at the foot 
of the majestic 
Watzmann range, 
whose snowy peaks 
and superb glaciers 
contrast in the 
most striking man- 
ner with its verdant 
fields and its ro- 
mantic blue lakes. 
These lakes are, 



perhaps, the most enchanting feature of the ever- 
varying scenery of Berchtesgaden. They are by far 
the most beautiful in the Fatherland, and the pencils 
of the best German landscape-painters have never 
wearied in depicting the charms of the Kcenigs-see ; 
the small, round Ober-see, surrounded by frowning 
mountains; and the Hinter-see, of which we present 
our readers a striking sketch in this issue. It is a 
beautiful sheet of water, surrounded by magnificent 
pine thickets, among them some of the giants of the 
forest, which have made the pines of Berchtesgaden 
famous throughout Germany. Besides, the back- 
ground of the landscape is such that nothing more 
sublime can be imagined. If you turn and look back 
through the valley through which you have come, 
toward Berchtesgaden, the rugged limestone walls of 
the Hohe Goll form this background, in which a 
large, perpendicular white wall, named the Brett, is 
the most striking feature. There the most splendid 
Alpengluhen (Alp-glowing) in Germany may be seen. 
The porous white limestone of these Alps seems to 
be especially created for this glorious phenomenon. 
Frequently, toward sunset, this immense mass of 
limestone glows in the most gorgeous dark-red fire. 



